
ABSTRACT 

EFFECT OF CREDIBILITY HEALTH OFFICER 

ON ATTITUDE POSYANDU CADRES: 

"The study of corelational on the credibility of health effects on attitude posyandu cadres in an effort 

maternal and child health surveillance in the district Subang " 

Rd. Funny Mustikasari Elita* & Antar Venus Khadiz** 

 

This study aims to test the strength of the source credibility theory. The independent variable 

being tested is the credibility of health workers to measure  how big influence on attitude 

posyandu cadres. The research method used is quantitative methods. Survey conducted on 

populations district Subang cadres numbering 8469 and samples were taken using Slovin 

formula to obtain the results of 99 respondents. Sampling using simple random method. Data 

collection was done by distributing questionnaires, interviews, observations and literature 

review. Test the validity of using the formula Product Moment and reliability testing using 

Cronbach Alpha technique. Pearson product moment used to measure corelate between 

variables. Results as There is a significant and strong influence among health workers 

Expertise posyandu attitude ". This proves that the credibility of the communicator-owned 

health care is high, so the audience thinks that posyandu Health workers deserve to be a 

change agent in the health problems in the community. There is a significant effect between 

trustworthiness and strong enough to motivate health workers posyandu ". This proves that 

the credibility of the communicator owned health workers is quite high, so the audience 

thinks that posyandu Health workers deserve to be a change agent in the health problems in 

the community. There is a significant and strong influence between health workers appeal 

against cadre posyandu attitude ". This proves that the credibility of the communicator-

owned health care is high, so the audience thinks that posyandu Health workers deserve to be 

a change agent in public health issues. Recommendations from this study to increase the 

credibility of the communicator as a health worker, then the midwife and the doctor should 

be able to master his skills as a health worker, reliability in responding to the problem of 

cadres and posyandu and increase the attractiveness of the health workers and practices in 

the field of health services in the community so that cadres can understand and execute better 

service to the community. For further research, suggested looking for other factors that affect 

the attitude of volunteers in addition to the variable communicator credibility. 
 

 

I. Introduction  
This study discusses the influence of credibility to  attitude of health workers in posyandu: 

impact study on the influence of credibility to attitude of health workers in surveillance 

efforts posyandu maternal and child health in Subang Regency ". Indonesia as a developing 

country has launched the development vision of the Indonesian Health "Healthy Indonesia 

2010".  In 2010 the Indonesian nation was expected to reach the level of achievement of 

optimal health with the people's ability to live a healthy life and availability of quality health 

services (MOH, 2009). In a few places,  empirical experienced showed, that the strategy of 
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basic public h
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ealth services with a focus on mothers and children, can be done in every 

neighborhood health center. 

 

Basic functions of IHC perform as the unit of child growth monitoring, and delivered a 

message to the mother as an agent of renewal and family members who have infants and 

toddlers to seek how to nurture children properly, which supports the development of the 

child in accordance their potential. Posyandu routinely activity performed in village Cinunuk 

most widely followed among others: infant weighing, filling Health Card and supplementary 

feeding include Vitamin A per month, usually of February and August, PIN and Distribution 

piliariasis pills each year over the next 5 years, immunization, family planning services 

Injectable, Maternity care. IHC reduction activities allegedly occurred at various locations, 

especially where city and suburban settlements. This decrease in activity can be influenced by 

many factors. One of the factors that could influenced from a health officer for posyandu 

builder. Health care workers need to have a high credibility to be able to move posyandu 

responsibilities in the region. 

 

Source Credibility Theory used to test how much influence health workers to change 

attituded cadres. Theory proposed by Hovland, Janis, and Kelly in 1953 in a book entitled 

“Communication and Persuasion”. Communicator with high credibility more effective 

response to change, outlook, attitude, or behavior of communicant. Usually Communicant 

will have more confidence and tend to be very receptive to the message delivered by people 

who have credibility in the field. In this study, researchers refer to the proposed Venus (2009: 

57) that "research conducted by Hovland, Janis, and Kelley found three aspects that affect the 

credibility of expertise, trustworthiness, and attractiveness".  

 

 

Health Officer ability as a communicator who have a high credibility can make itself a model 

that is able to arouse curiosity and ability within the cadres is a major asset in generating 

attitude. Based on the background, the issues contained in this study can be formulated "How 

much influence Credibility Health Officer Cadre IHC to Attitude in Surveillance Efforts 

Maternal and Child Health in Subang Regency?" 

 

Research Objectives 

1. There are Significant effect of expertise to the attitude of health workers skills posyandu in 

surveillance efforts maternal and child health in the Subang Regency  

2. Significant effect of trustworthiness on the attitude of health workers reliability posyandu 

in surveillance efforts maternal and child health in Subang Regency 

3. Significant effect of attractiveness on the attitude of health workers in surveillance efforts 

posyandu maternal and child health in Subang Regency. 

 

In addition three aspects influences of credibility examined  (expertise, trustworthiness, and 

attractiveness)  to attitude posyandu cadre, 

 

Outcomes and Benefits Research,  would be build to the scientific knowledge in health 

communication and contribute to the discussion of teaching materials in the Communication 

Theory Source Credibility Theory. Practically this study expected to provide useful input for 

health workers assigned in rural areas Subang Regency. Evaluating health communication 
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related to the posyandu. Besides it being a reference for health officials to understand the 

problems that can develop appropriate activities and customized needs of the target. and 

coverage of the programs that run at IHC, for monitoring and supervising the activities at 

IHC. 

 

II. Literature review 

Health Communication 

Human beings by other human sociocultural could not be separated from communication. For 

there conditions, to improve public health seekers are in order need of skills in the field of 

health communication. Rasmuson et al in Graeff et al (1996) argued that, health 

communication is a systematic effort to positively influence health practices in a large 

population. The main goals of health promotion has to repairs related health practices and 

health status. One of the keys to success are implementation of health communication of 

scientific methodology for public health issues. Health communication are different strategies 

in a different country, but generally used of same the methodology, and equally important for 

the development of communication programs that reflect the needs and cultural context in 

each country. "Communication methodology includes five steps: assessment, planning, pre-

test, delivery and monitoring" (Rasmuson, Seidel, Smith & Booth in Graeff et al, 1996). 

Health communication approach could be derived from a variety of disciplines, such as social 

marketing, anthropology, behavioral analysis, advertising, communication, education and 

social sciences other. Different disciplines complement each other, exchanging principles and 

common techniques to each other, so that each contributes uniquely to the health 

communication methodology. Several theories and models of health behavior in the field of 

health promotion and communication, namely: health belief models (health belief model); 

model of communication / persuation; theory of reasoned action; transtheoritical models ; 

proceed models; diffusions of inovations model; social learning theory; applied behavior 

analysis (Graeff et al, 1996). 

 

Credibility is the perception held by communicant of communicators. The impact of the 

message  influenced by how communicant view the message sender, or how the 

communicator credibility in the views of the communicant. Pearson and Nelson in Venus 

(2009: 56) said, credibility a kin to beauty, it is in the eye of the beholder. And according to 

Grace (2003:257), credibility is a set of perceptions about the nature communicate 

communicator. The definitions contained in two things: (1) Credibility is the perception 

communicate or communicant, so not inherent in self-communicators, (2) credibility with 

respect to the properties of the communicator. 

 

Credibility is a set of perceptions about the advantages possessed the source so that the 

audience accepted or followed by the recipient (Cangara, 1998: 95). Opinions Gobel in 

Cangara (1998: 95), states that to be an effective communicator must have high credibility. 

Someone who is credible was to be believed, in the sense that we can trust the character and 

ability. Because credibility is a matter of perception, then the credibility varies depending on 

the perception of the perpetrator (communicant), topics discussed, and situations. Thus no 

credibility on the communicators themselves, but depend on  the perception of the 

communicant. Therefore, the credibility can be changed / modified, could be matter . As key 

players in the communication process, the communicator plays a very important, especially in 

controlling the course of communication. Communicators are those who send a message to 

the audience (Cangara, 1998: 81). Therefore, communicators called the sender, source,  or 

encoder. An individual speaker who Communicates directly to the audience and gives his 

own views on an issue. We shall refer to this kind of source as a "communicator" (Hovland, 



1953:19). 

Communicator is meant by Hovland in his book entitled "Communication and Persuasion are 

individuals who communicate directly to the audience and expressed his views on an issue. 

That way communicator or source has the purpose of communicating with the audience as 

well as health workers with the cadres. Kelman (1958) in Tan states that: 

"Credibility of  communicator to change attitude of the communication through the process 

of internalization (Internalization). Internalization occurs when the person who receives the 

influenced of the form of ideas, thoughts and advice of others, because of their ideas, 

thoughts and suggestions are useful to solve the problem, it is important in showing the 

direction  or  determined by the value system espoused. Internalization is closely related to 

the existence of the credibility of the communicator expertise and trustworthiness. "(Tan, 

1981: 120). 

Communicators task are  guide communicant to believe, that he is capable in the subject area, 

and have integrity, as well as have a good faith towards the communicant. Communicators 

who rated high on the expertise regarded as intelligent, capable, expert, knows a lot, 

experienced, or trained. And conversely, inexperienced communicators, and do not know 

much with that question, of course, underestimate the credibility communicant (Grace, 2005: 

260). The conveying message communicator is a big influence. It is not only through verbal 

aspects (include the phrase systematic, easy to understand the material, etc.), but also non-

verbal such as facial expressions, hand gestures, eye blink, and so on. Everything can 

influence attitude change. Communicator rich in knowledge will be easier to decipher the 

messages more easily and provide variations or examples on the message (Citrobroto, 1989: 

87). 

When communicators communicate, which affect not only what he says, but he himself. He 

does not communicate what he says, he communicate what he is. He could not tell listeners 

just pay attention to what he says but listeners will also pay attention to who is saying. 

Sometimes the "who" is more important than "what". Thus the ability of self-a communicator 

can be seen by the fact how much he has credibility in the eyes komunikannya. (Mercy, 2005: 

289) 

Confident communicator and convey the message of life and actively be perceived as 

credible communicator higher than reticent, passive, and indolent. Hovland and Weiss in Tan 

(1981: 104) said that the credibility of the source consists of two components: expertise and 

trustworthiness. James McCroskey in Cangara (1998: 96) further explains that the credibility 

of a communicator can be sourced from competence, character, intention, personality 

dynamism. In this study, researchers refer to writings that expressed Venus (2009: 57) that 

the research conducted by Hovland, Janis, and Kelley found three aspects that affect the 

credibility of expertise, trustworthiness and attractiveness. 

 

Expertise. Expertise communicator is formed communicant impression about the ability of 

communicators in relation to the topic being discussed. Communicators who high rated on 

the expertise regarded as intelligent, capable, expert, knows a lot, experienced, or trained. Of  

the contrary, communicator expertise considered undervalued in the inexperienced, knowless 

or stupid (Grace, 2003:260). Expertise is a source of perceived mastery level audience know 

the answer to the most correct and appropriate to the subject matter. Ability depends on skill, 

experience, ability, intelligence, and social status. Thus, a source said expert is someone who 

recognized and trusted knowledge about the subject matter (Grace, 2005: 256). 

From that statement it could be concluded that the expertise of the communicator in the 

assessment communicant. Expertise can be demonstrated by mastery owned communicator 

on the issues discussed, but it shows the intelligence and trained and experienced in 

delivering information. All of the skills acquired through experience. Experience stored in 



one's memory (stock of knowledge) and this memory will be invoked and used to solve 

similar problems that it faces. This experience is also related to the intensity of the 

involvement of a person in a work or other activities. Here the presumption applies higher 

engagement of a person, then the higher the credibility is concerned (Venus, 2009: 62). 

Factors associated with assessment expertise where sources are considered knowledgeable, 

intelligent, experienced, has a certain authority and master skills that can be relied upon. For 

experts say, people do not need to have all the above qualities. Only one or two properties 

generally considered to be sufficient (Venus, 2009: 60) 

 

Trustworthiness. Trustworthiness factor is the most important of the source the credibility. A 

source is considered to be dishonest or do not have the personal integrity will lose the trust of 

his audience even though he delivered his message calmly or she is known as a powerful man 

or the person who is an expert on the topic it addresses. (Venus, 2009: 60). Confidence 

determined by the communicant to the communicator expertise in the field of job duties and 

whether he could be trusted. Trust in the communicator reflect that the message delivered to 

the communicant regarded by him as correct and in accordance with empirical reality 

(Effendi, 2003: 305). Communicators need maintained the reliability aspects of behavior in 

everyday life that promotes honesty, sincerity, wise in act and fair in treating others. Thus 

formed a strong personal integrity in addition to having responsibility to himself and family, 

and the community around it. 

Attractiveness. important factor is appeal  and must be owned by a communicator and affect 

credibility communicators, because it can determine the effectiveness of persuasion by the 

communicator. The attraction of many factors determining the success or failure of 

communication, the listener or reader could follow the ideas of a communicator, because he 

has appeal. This appeal is not only a physical appearance, but can also be a psychological 

attraction consisting of similarity, familiarity , or liking (Cangara, 1998: 98). 

Physic. Physical attractiveness and personality, are very important at the beginning of 

interaction because of physical appearance is a source of information that looks and easily 

observed immediately compared by personality or intelligence. A person's physical 

appearance affects how audiences perceive the source. Research suggests that physical 

attractiveness is not to be underestimated. This appeal is able to create a different personality 

characteristics. There seems to be adequate evidence, then, that physical attractiveness 

Affects our evaluations of how other people perform and interact in a wide variety of 

interpersonal relationships. On the basis of this evidence, we can predict that physical 

attractiveness is also a significant factor in persuasion. (Hovland, 1953: 110). Physical 

appearance can be seen through the origin communicator and also wear clothing or 

accessories. 

Familiarity is one component of the psychological appeal. Familiarity means that often we 

see or we already know so well. If we often meet someone, we would love it (Mercy, 2003: 

115). People who meet each other more often have a tendency to be interested than those who 

rarely or never even met (Ahmadi, 2002: 235). Familiarity can improve the taste of love. 

There is evidence that shows that if the interaction between the individual increases, so does a 

sense of love and interest in each other (Tan, 1981: 107). Usually emotionally approach 

would be more effective in a communication, to be known either can try asking a 

communicator and communicant greeted with the title name, and also proceed to ask about 

any communicant conditions in order to attract attention. Effendy said that people would trust 

a friend than a stranger, the communicator must show himself as a friend to those who hosted 

the meeting and include at least respect the communicator (Effendi, 2003: 356). 

Liking please refer to the attitude held by the communicators so that the audience loved it, 

such as a friendly attitude. Research shows that the similarity and familiarity will lead to joy. 



A similar feeling ultimately heightens the source. Friendliness and sincerity communicators 

can make a communicant feel attracted towards self-communicator. This hospitality shown 

by health workers, for example by always giving a sincere smile. Sincere attitude will show 

that health workers feel happy to be able to serve the needs of cadres proxies, without the 

exaggerated action or forced. Face, how to speak the word, and a friendly attitude can 

become its own attraction for someone if you want to persuade others. This impression in 

turn will create more cadres like and easier to accept the idea that delivered by health 

professionals. 

Similarity in general, we will be more easily attracted to someone who has something in 

common. There are two major components in common source of communication, similarity 

demographic and ideological similarities. Cadre attracted to sources of communication have 

demographic characteristics similar to them, such as age, education, occupation, income, 

gender, origin, language, religion, race, and residence. We would also be interested to have a 

common source of communication ideologies, such as attitudes and opinions with us (Tan, 

1981: 106). Research sociological, psychological and communication also proved that the 

similarity factors influence the effectiveness of the messages being conveyed. Therefore, 

communicators who want to influence others should start by pointing out the similarities 

between himself and communicant. Kenneth Burke, an expert in rhetorica calling this effort 

as a "strategy of identification". In many ways, the similarities between the speaker and the 

audience can increase attraction that makes an effort to be more effective persuasion. 

Research in psychology indicating that attractiveness similarity affects the credibility of the 

public assessment resources. Many people who give a positive response to their social class, 

personality, or membership group (Venus, 2009: 64). 

 

Attitude 

 

III. METHODS 

 

The method used in this study is a survey research methods with impact analysis techniques 

that try to examine the relationship between variables through hypothesis testing. The 

population in this study were all posyandu Subang Regency numbering 8469 people. Number 

of samples studied were taken by means of estimating the proportion of the population based 

on the level of precision that is taken. Sampling method Slovin formula using 10% precision 

and 90% confidence level. The formula can be seen as follows: 

 

   n = N = N.d2 + 1 

   n =  99 

where in: 

 

n = sample size 

N = size of the population 

d = error estimation 

 

Data used in this study are primary and secondary data. The data relating to the research 

problem obtained from: 

 

Questionnaire, a data collection tool in the form of a series of question / statement filed on the 

respondent to get some answer. Interviews, conducted to gain the necessary amount of 

information in research, especially from the parties individually and institutionally competent 

in assisting this research. Literature, to provide a theoretical basis for the study, said the 



theory or past research relevant to the study. The purpose of literature is to connect research 

with a broader context. 

 

Measurement scale used in this study by the Likert scale. Likert scale used to measure 

attitudes, opinions, and perceptions of a person or group of people about social phenomena. 

With the Likert scale, the variables to be measured are translated into an indicator variable. 

Then the indicators are used as a starting point to develop instruments which items can be 

questions or statements. Answers of each item instrument that uses a Likert scale has 

gradations from very positive to very negative, which can be words such as: Strongly 

Disagree, Disagree, Undecided, Agree, Strongly Agree (Sugiyono, 2008: 133) that in this 

study will be modified according to the component to be tested. Scale data used in this study 

is ordinal data scale. Before further analysis, ordinal data were collected through a 

questionnaire instrument should be used as interval data by Method Successive Interval 

(MSI). The purpose of this transformation is to be able to operate the arithmetic variable data 

so that data from measurements of variables were analyzed using parametric statistical 

methods. 

 

 

Test Validity and Reliability Measurement 

Researchers used a questionnaire as a tool to collect data, a questionnaire intended to measure 

what should be measured. To test the validity of using the product moment correlation 

method. A question or statement as valid and can measure the variables in question if the 

validity coefficient greater than or equal to 0.300 (Kaplan and Saccuzo, 1993). 

Test reliability is an index that indicates the extent to which measurement tool is reliable or 

unreliable (Singarimbun and Effendi, 1995). In this study the reliability test using Cronbach 

Alpha technique. Respondents considered reliable if the Cronbach alpha values> 0.7. 

 

Activities are quite important in the overall research process is data processing. The 

processing of data in this study will be done through the help of the computer program SPSS 

(Statistical Product and Service Solutions) version 20 

 

Knowing the relationship between the variables X1, X2, X3 and Y are used correlation 

techniques. Correlation analysis is used Pearson correlation analysis. 

 

 

 

 

 

Pearson correlation denoted (r) provided the value of r is not over priced (-1 ≤ r ≤ +1). If r = -

1 means a perfect negative correlation: r = 0 means no correlation, and r = 1 means that the 

correlation is very strong. While the meaning of r price will be contributed to the 

interpretation table r value as follows: 

 

Table 2: Interpretation of correlation coefficient r value 

No Interval Coefficient Level Relation 

1 0.80 to 1.000 Very Strong 

2 0.60 To 0.799 Strong 

3 0.40 to 0.599 Strong enough 

4 0.20 to 0.399 Low 

5 0.00 to 0.199 Very Low 

2 2 2 2
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Sources: Riduwan (2005: 138) 

 

Advanced testing the functional significance test if researchers want to find the meaning of 

the relationship variable X to Y, then the results of the Pearson correlation Significance was 

tested with the following formula: 

 

r √ n-2 

t =  ________ 

 √ 1 - r2 

 

Where: 

t = t value 

Correlation r = value Koefiesien 

n = Number of Samples 

 

Furthermore, to declare the size of the contribution of variable X to Y is determined by the 

formula coefficient determinant. The coefficient of determination is   the Pearson correlation 

coefficient square multiplied by 100%. Conducted to determine how much the variable X has 

a contribution or participate in determining the variable Y. Degree of determination 

coefficient found using the formula: 

 

KP = r2 x 100% 

 Note: KP = Value Coefficient Determinant 

Correlation coefficient r = Value 

 

 

 

RESULTS AND DISCUSSION 

Description and analysis of research data obtained from primary and secondary data research. 

Primary data research are the result of questionnaires distributed to respondents in this study 

integrated health village cadres Cinunuk Bandung as 71 people. Data obtained from the 

questionnaire consists of two kinds, namely respondent data and research data. 

Respondent data is the whole identity of respondents who considered relevant to the issues 

identified. While the research data is the number of scores obtained from respondents' 

answers to questions or statements about variables, variables X (Credibility Health Officer) 

and Y variables (attitude Cadre). 

Description respondent data by sex is as follows: 

Table 3 Respondents' Gender 
No Sex f % 

1 Man 2 2,8 

2 Woman 69 97,2 

 Ammount 71 100,0 

Seen from the table above cadres almost entirely female sex 69 men (97.2%) and very 

few sex men or only 2 (2.8%), role as a cadre of greater interest among women than men . 

Data Description respondents by age seen from the following table: 

 

Table 4 Age of Respondents 

 

No Usia f % 



1 22 – 25 years 2 2,8 

2 26 - 29 years 5 7,1 

3 > 29 years 64 90.1 

 Ammount 71 100,0 

 

From the table above are almost entirely volunteers aged over 29 years as many as 64 people 

or 90.1%. 

Table 5 Latest Education 

 Seen from the table above, most of the volunteers are high school education last as 

many as 47 people or 66.2%. 
Tabel 6 Respondents Job 

  

 

 

 

Of work can be seen from Table 6, almost all cadres were housewives, 67 people or 

94.4%, thus the cadres have experience in taking care of a toddler and this helps in their role 

in neighborhood health center. 

Tabel.7  The Duration Being Cadres 

No Being Cadres f % 

1 1 Year 6 8,5 

2 2-3 Years 10 14,1 

3 4-5 Years 20 28,2 

4 >5 Years 35 49,2 

 Ammount 71 100,0 

 

Based on Table 7 indicated that the relative cadres like role. It is evident that almost half of 

35 people or 49.2% had experience as a cadre of more than five years. Of this fact can be 

indicated that most of the cadres in the village posyandu Cinunuk considered to have had a 

lot of experience in terms of its activities as a volunteer. 

 

Results of testing the credibility of the source theory in this study, Credibility Health Officer 

(X) be the three aspects that affect the credibility of the (X1) expertise (expertise), (X2) 

No Latest Education of Responden  f % 

1 Elementary School. 3 4,2 

2 Junior high school 15 21,1 

3 Senior High School 47 66,2 

4 Academic/University   6 8,5 

 Ammount 71 100,0 

No Respondent Responses f % 

1 Not Working    3 4,2 

2 Self Employed / Entrepreneur  1 1,4 

3 Housewife  67 94,4 

 Ammount 71 100,0 



reliability (trustworthiness), and (X3) appeal (attractiveness) ", while attitude cadre (Y) from 

the aspects, intrinsic and extrinsic. 

 

Hypothesis testing minor expertise on attitude (X1 to Y) 

 

HO: There is no significant effect between the Attitude Skills Health Officer Cadre IHC in 

Surveillance Efforts Maternal and Child Health in Subang District. 

 

H1: There is significant influence between the Attitude Skills Health Officer Cadre IHC in 

Surveillance Efforts Maternal and Child Health in Subang District. 

 

The test results of the sub hypothesis above results are as listed below: 

 
Model Summary 

Model R R 
Square 

Adjusted 
R Square 

Std. Error 
of the 

Estimate 

Change Statistics 

R Square 
Change 

F 
Change 

df1 df2 Sig. F 
Change 

1 ,807
a
 ,651 ,646 2,54728 ,651 128,724 1 69 ,000 

a. Predictors: (Constant), Keahlian (X1) 

 

Of Pearson correlation table tally obtained results are very strong correlation r of 0.808 and 

influence (r ²) of 0.651. It means that there direct effect is a significant of 65.1% Expertise 

aspects of the Health Officer Cadre Attitude Efforts IHC in Maternal and Child Health 

Surveillance in the Village District Cinunuk Cileunyi Bandung regency. 

Expertise of health workers is the impression formed by cadres of the ability of the material 

covered in the health service posyandu. Aligned with the following statement: 

"Expertise communicator is formed komunikate impression about the ability of 

communicators in relation to the topic being discussed. Communicators who rated high on 

the expertise regarded as intelligent, capable, expert, knows a lot, experienced, or trained. Of 

the contrary, communicator expertise are considered undervalued in the inexperienced, do not 

know or stupid (Grace, 2003:260) ". 

 

Expertise is a source of perceived mastery level audience know the answer to the most 

correct and appropriate to the subject matter. Keterlatihan expertise relies on health workers, 

health workers experience, the ability of health officials, intelligence officers of health, and 

social status of health care workers. Thus, a source said expert is someone who recognized 

and trusted knowledge about the subject matter (Grace, 2005: 256). 

According to McCroskey, this skill is tantamount to an interest that communicator expertise 

on the subject is presented, how the public opinion about the intelligence communicators, 

information in its possession, competence and authority. Alexis Tan said that expertise 

(expertise) is a communicant of the communicators about the perception of knowledge and 

expertise in a case (Tan, 1981: 104). 

From the test results and discussion can be concluded that the expertise of the health workers 

berpengarus 

 

Hypothesis test the reliability of the attitude minor (X2 to Y) 

   HO: There is no significant effect between the trustworthiness of the Health Officer Cadre 

Attitude Efforts IHC in Maternal and Child Health Surveillance in the Village District 

Cinunuk Cileunyi Bandung regency. 

 

H1: There is significant influence between the trustworthiness of the Health Officer Cadre 



Attitude Efforts IHC in Maternal and Child Health Surveillance in the Village District 

Cinunuk Cileunyi Bandung regency. 

 

The test results of the above sub hypothesis are the results like this: 

 
Model Summary 

Model R R Square Adjusted 
R Square 

Std. Error of 
the Estimate 

Change Statistics 

R Square 
Change 

F 
Change 

df1 df2 Sig. F 
Change 

1 ,635
a
 ,404 ,395 3,32964 ,404 46,723 1 69 ,000 

a. Predictors: (Constant), trustworthiness (X2) 

 

From the table counting results obtained Pearson correlation r correlation results of 0.635 and 

r ² of 0.404. It means that there is a significant direct effect of 40.4% trustworthiness aspects 

of the Health Officer Cadre Attitude Efforts IHC in Maternal and Child Health Surveillance 

in the Village District Cinunuk Cileunyi Bandung regency. 

Reliability of health care is very important for the volunteers. Factors affecting the reliability 

of a factor kredibilita source as stated below: 

 

"A source is considered to be dishonest or personal integrity would not have lost the trust of 

his audience even though he delivered his message calmly or she is known as a powerful man 

or the person who is an expert on the topic it addresses. (Venus, 2009: 60) " 

  

Reliability or trustworthiness of the communicator impression this is related to the character. 

Character or character is something that is a bit vague but very important because it can show 

how the communicator is perceived. Of trust (trustworthiness) can be seen whether the 

communicator objective, reliable, well-motivated, and well liked. Absolute trust needed in a 

relationship that communicators can trust each other. This is done at the time to determine 

where they should be mutually reveal more about the thoughts, feelings and the situation at 

hand, or by way of mutual support and cooperation indicates acceptance, fairness, justice and 

can support the predicate communicator as a trustworthy person who is an important aspect 

of credibility. Misunderstanding or distortion in communication often occur because we do 

not trust each other. In the communication process will be a successful communicator if 

successful show source credibility, it means a source of confidence for the communicant. 

Confidence is determined by the communicant to the communicator communicator expertise 

in the field of job duties and whether he can be trusted. Trust in the communicator reflect that 

the message delivered to the communicant regarded by him as correct and in accordance with 

empirical reality (Effendi, 2003: 305). 

 

"Trustworthiness (trustworthiness) relating to the audience that the assessment resources are 

considered sincere, honest, wise and fair, objective, having personal integrity, as well as 

having high social responsibility. Assessment conducted generally based on the past behavior 

of the source and the audience about the alleged behavior at the present time. In other words, 

one's track record will be the reference in question whether or not considered to have 

reliability (Venus, 2009: 57). " Reliability (trustworthiness) is a communicant perception of 

communicators in which communicators do not have the desire to manipulate and not having 

any tendency in conveying his message (Tan, 1981: 104). Credible communicator is a 

communicator who is considered an honest, sincere, morally fair, courteous, and ethical 

(Grace, 2005: 260). Based on this statement it can be concluded that the communicant 

believes the communicator will depend on the nature of which is owned by the 

communicator. If he is considered honest and sincere in conveying information, immoral fair, 



ethical, and courteous in making statements and act, the communicant would believe. 

Trustworthiness of communicators can be constructed by the communicator itself through 

speaking in conveying factual information. 

 

 

Hypothesis testing minor appeal to attitude (X3 to Y) 

   HO: There is no significant effect between the Fascination Health Officer Cadre Attitude 

Efforts IHC in Maternal and Child Health Surveillance in the Village District Cinunuk 

Cileunyi Bandung regency. 

 

H1: There is significant influence between the Fascination Health Officer Cadre Attitude 

Efforts IHC in Maternal and Child Health Surveillance in the Village District Cinunuk 

Cileunyi Bandung regency. 

 

The test results of the above sub hypothesis are the results like this: 
 

Model Summary 

Model R R 
Square 

Adjusted R 
Square 

Std. Error of the 
Estimate 

Change Statistics 

R Square 
Change 

F Change df1 df2 Sig. F 
Change 

1 ,774
a
 ,600 ,594 2,72790 ,600 103,407 1 69 ,000 

a. Predictors: (Constant), attractiveness  (X3) 

From the table counting results obtained Pearson correlation r correlation results of 0.774 and 

r ² of 0.600. It means that there is significant influence by 60% aspect Fascination Officer of 

Health for IHC Kader Attitude in Surveillance Efforts Maternal and Child Health in Subang 

District. 

 

Appeal is an important factor and must be owned by a communicator and affect credibility 

communicators, because it can determine the effectiveness of persuasion by the 

communicator. The attraction of many factors determining the success or failure of 

communication, the listener or reader could follow the ideas of a communicator, because he 

has appeal. This appeal is not just a physical appearance (physics) alone, but can also be a 

psychological attraction consisting of similarity (similarity), familiarity (familiarity), or 

preference (liking) (Cangara, 1998: 98). 

 

Mill and Anderson found in his research that the communicator has an interesting physical, 

more evocative of one's opinions and attitudes (Tan, 1981: 105). People with high physical 

attractiveness will have a different pattern of socialization with people who have low physical 

attractiveness. People who have physical attractiveness is socially more attention, more 

respected, and more acceptable. They are also more likely to get a positive feedback at the 

beginning of each interaction is carried out. According to Stone, Singletary, and Richmond, 

the actual physical attractiveness is perceptual in the sense that it depends on the perception 

of the viewer (Venus, 2009: 63). Physical appearance can be seen through the origin 

communicator and also accessories or clothes she wore. 

 

Familiarity is one component of the psychological appeal. Familiarity means that often we 

see or we already know so well. If we often meet someone, we would love it (Mercy, 2003: 

115). People who meet each other more often have a tendency to be interested than those who 

rarely or never even met (Ahmadi, 2002: 235). Familiarity can improve the taste of love. 

There is evidence that shows that if the interaction between the individual increases, so does a 



sense of love and interest in each (Tan, 1981: 107). 

An excellent communicator who is known more quickly accepted than their audiences 

unfamiliar. With the closeness created by the communicator, the communicant would feel 

himself felt no excessive formal distance (Tan, 1981: 107). Emotionally general approach 

would be more effective in a communication. Known to be a good communicator and be able 

to try to ask greet communicant as the name, and also proceed to ask about any communicant 

conditions in order to attract attention. Effendy said that people would trust a friend than a 

stranger, the communicator must show himself as a friend to those who hosted the meeting 

and include at least respect the communicator (Effendi, 2003: 356). Preference (liking) please 

refer to the attitude held by the communicators so that the audience loved it, such as a 

friendly attitude. Research shows that the similarity and familiarity will lead to joy. A similar 

feeling ultimately heightens the source. Friendliness and sincerity communicators can make a 

communicant feel attracted towards self-communicator. Face, how to speak the word, and a 

friendly attitude can become its own attraction for someone if they want mempersuasif 

others. This impression, in turn, will make the audience more and more receptive liked the 

idea conveyed by the communicator. 

 

 

Major Hypothesis Testing 

Major or primary hypothesis in this study: 

 

HO: There is no significant relationship between the credibility of the Health Officer Cadre 

Attitude Efforts IHC in Maternal and Child Health Surveillance in the Village District 

Cinunuk Cileunyi Bandung regency. 

 

H1: There is a significant relationship between the credibility of the Health Officer Cadre 

Attitude Efforts IHC in Maternal and Child Health Surveillance in the Village District 

Cinunuk Cileunyi Bandung regency. 

 

 

When calculated jointly between subvariabel X1, X3 X2 dan to Y can be seen from the 

following table: 
Model Summary 

Model R R Square Adjusted 
R Square 

Std. Error of 
the 

Estimate 

Change Statistics 

R Square 
Change 

F 
Change 

df1 df2 Sig. F 
Change 

1 ,831
a
 ,691 ,677 2,434 ,691 49,836 3 67 ,000 

a. Predictors: (Constant), X3, X2, X1 

 

Influence the magnitude of the calculated per variable different when calculated as a whole. 

In this study the influence subvariabel expertise (X1) of 65.1% of the attitude variable cadres, 

subvariabel trustworthiness (X2) of 40.4% on the attitude of cadres, and subvariabel appeal 

(X3) by 60% against the cadres attitude. In it together (subvariabel X1, X2 and X3 to Y) of 

the table above shows the strong influence between variables credibility (expertise, 

trustworthiness and Attractiveness) to motivate health workers obtained values of Pearson 

correlation (r) of 0.831 and r ² of 0.691 with other words, the credibility effect of 69.1% for 

IHC Kader attitude and 30.9% came from other variables. 

 

 

V. CONCLUSIONS AND RECOMMENDATIONS 



 

Based on the description from the previous chapter and the research results obtained, it can be 

concluded that the variables significantly credibility and strong attitude posyandu, inferential 

test results for each solid subvariabel concluded that: 

1. There is a significant and strong influence among health workers Expertise posyandu 

attitude ". This proves that the credibility of the communicator-owned health care is high, so 

the audience thinks that posyandu Health workers deserve to be a change agent in the health 

problems in the community. 

 

2. There is a significant effect between trustworthiness and strong enough to motivate health 

workers posyandu ". This proves that the credibility of the communicator owned health 

workers is quite high, so the audience thinks that posyandu Health workers deserve to be a 

change agent in the health problems in the community. 

3. There is a significant and strong influence between  health workers appeal against cadre 

posyandu attitude ". This proves that the credibility of the communicator-owned health care 

is high, so the audience thinks that posyandu Health workers deserve to be a change agent in 

public health issues. 

 

Based on the research results and conclusions, the following are some suggestions proposed: 

To increase the credibility of the communicator as a health care worker, then the midwife and 

the doctor should be able to master his skills as a health officer, in response to issues of 

reliability and posyandu cadres and improve the attractiveness and practices -practice in the 

field of health services in the community so that cadres can understand and execute better 

service to the community. For further research, it is recommended for other factors that affect 

the attitude of volunteers in addition to variable communicator credibility. 
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